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#FilterFreeFinance
is the Latest Call 
for Transparency
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Inspired by the recent movements promoting 
transparency around beauty, motherhood, and 
infertility, 
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Soft Saving is the 
Soft Life’s Answer 
to Finances
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Our data shows that the latest generation 
to dive into the world of personal 

finance 
.

Though Gen Z is interested in exploring 
and learning about saving and investing, 

the approach is much softer than in 
previous decades –

, 
and they would rather feel more fulfilled 

now than save for a future that is unknown.
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How Gen Z Thinks 
About Money is 
Changing the 
Future of Finance
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More information is easily accessible than ever 
before and 

, 
causing a dramatic shift in the industry.

With so much information at consumers’ 
fingertips, the largest barrier to financial health 

is no longer informational, it’s behavioral. 
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Thank you
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